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Nicole AmelineExpert CEDAWN, FormeFormerMinister for Equality

Jessica Larssphead of theeuropeancommission representation in France

CharlesLouisMolgo, Head ofProjectsCSR/Global TransitionstustrialRelations.
Cristina LunghiGeneral Delegate of the Arborus foundation
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Isabelle RomeFrenchAmbassadofor HumanRightsand International Remembrance of tiolocaust

FormerMinister for EqualityPresidentof the Charter for an Inclusive Al
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At L'Oréal's international headquarters, 12 international companies, GEEIS certified worldwide, were rewarded for
their action in favour of gender equality and the UN SDGs, and for some of them with an inclusive Al perspective
following the Paris Al Action Summit. The awards were presented by personalities recognised around the world for

their involvement in these issues.




The 5th Edition of GEEISSDG and
GEEIS SDG Al Trophy
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gender & diversity standard

Theaimof the GEEIS SO@phy isto developa new concept tde launchedin 2019 at the United Natiorfseadquarters
Theideaisto createan SD culturéhat takesequalityinto accountas a LEVEBecausehow canwve imaginethat equalityis not at theheart of the projectfor
abetter, fairer, morejust and moresustainablevorld?

Since2019, theaim of theseawardshas been to showhat thisis possiblewith the magnificentprojectspresentedeachyearby companiesnvolvedwith
Arborus in GEEIS certificatiaroundthe world.
Since2019,we haveawardedprizesto 43projects with the numberincreasingeachyear andthisyeara record of 1rojects

Our impacts strong intermsof the numberof beneficiarieswith 3 millionwomen, children- and men by ricochetncludingl million inindonesiawith the
Danoneprojectlastyear

The impacis alsostrongin termsof geographicascope; alltheseprojectsimpactedthis countries: Australia Bangladesh, Botswana, BraZibmeroon Chile,
China, Colombia, Cote d'lvoiegypt Spain, Franc&uineaConakrylndia Indonesialtaly, Jordan, Liberia, Madagascar, Mali, Morocco, Moldova, Niger,
PakistanPoland Democratic Republic of Congo, RomaisianegalTunisia

Thisyear to stayonestepahead we wantedto extendthe Al ACTION SUMMfat took place in Paris lagtebruary andwe'veset up atrophy: GEEIS SDG Al
trophy

Since2020 Arborus has beestronglycommittedto inclusive Al or, morprecisely nonexclusive Al..Togethemwith DelpPouponneadrom the Orange
Group,we launchedthe 1st International Charter for a Inclusivel Aandthenthe GEEIS Al label.

Thesewo tools have beeridentified as thetwo deliverable2 ¥ G KS G2 2 N)  FledWy Chathis doulalgo, Defpkirie Oland Sah&de Courcelles
amongothers

We'reveryhonouredandproudof this, andit hasledto the high patronage of thBresidenif the Republic antisencouragement foour 30th anniversary
andthesetrophies
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CristinaLunghifounder of Arborus,said:

"l amdeeplyhappy toseethat, 30yearsafter the creationof Arborus,our GEEIS labednow
presentin 56 countriesWe proudlyupholdthe values of inclusion, and tle®empanies
committedalongsideus areimplementingremarkableinitiatives for abetter world. Thankgo
their actions, millions ofvomen, men, andchildrenare seeingheir daily livestransformed
Truesuccesss measuredoy thenumberof peoplewho benefitfrom theseprograms. Bravo
andthankyouto allthosewho, everyday, aremakingchangehappenr" J)

The GEEISDGsTrophy also aims to raise awarenessamong private and public decision
makersand societyat large,on the importanceof makinggenderequalitythe central pillar of
anysystemicapproachto achievinghe SustainabldevelopmeniGoals

The GEEISDGSAI Trophy demonstratesthe importance of inclusive Al for an increasingly
complexworld.




A world tour of projects that make
equality the lever of sustainable
development
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BANQUE DE FRANCE -\
PROCESSING OVERINDEBTEDNESS - IMPROVING CUSTOMER SERVICE BANQLLED"E{EANCE

EUROSYSTEME
Project description
The Banque de France has been entrusted by law with the task of acting as secretariat for the departmental over-indebtedness commissions, which define and implement
protective measures for the beneficiary when his or her case is deemed admissible. As part of this role, Banque de France staff not only mediate the resolution of cases
with creditors, but also welcome and advise applicants, and respond to their requests. However, the underlying documentary databases are highly varied, both internal and
external, legal and regulatory in origin, and very voluminous and heterogeneous, which means that queries from private individuals cannot be dealt with systematically and
rapidly with conventional search engines, which are not sufficiently efficient.

Since when? For how long?

In 2024, the Banque de France began thinking about applications of Generative Al to improve the quality of responses from agents responsible for relations with the public
as part of their missions with private individuals. An experiment confirmed the value of Al in this use case, as well as the absence of bias in the different types of population.
Industrialization was validated at the end of 2024, with the application to be implemented in 2025.

How is the link between equality and ODD made and digital if you apply for the DIGITAL/AI special mention?

ODD1 ( A Er a gaverty in all its forms, everywhere in the w o r I thHedapplication significantly improves processing time, a decisive factor in psychological and financial
resilience for individuals. It supports efforts to promote financial inclusion and education among vulnerable groups. Particular attention is paid to the gender dimension of the
solution's accessibility.

ODDS5: Women are the first victims of over-indebtedness (20% of over-indebted individuals - 18% mothers / 2% fathers - are single-parent families, compared with 10% of
the general population).

What exactly does the project involve?

The project involves the implementation of an Al-enhanced enterprise search engine ( i n esi @ af colpiedl with a conversational assistant based on generative Al, all
operated on a cloud services platform, with the underlying information being public. As part of the Banque de France's GEEIS IA label, we were careful to integrate a
method that did not create any gender bias in the model.

What are the impacts?
The expected impacts are twofold: firstly, an improvement in the quality of service provided to private individuals, with targeted, relevant responses and reduced lead times;
secondly, to free up the time of the agents concerned to focus on high value-added activities, particularly in the area of support for private individuals.



PROCESSING OVERINDEBTEDNESS - IMPROVING
CUSTOMER SERVICE BANQUEDEFRANCE

EUROSYSTEME
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| am very pleased to present to you today an emblematic project of the Banque de France, at the
crossroads of technological innovation and social commitment. Every year, thousands of people facing
overindebtedness turn to our services. Our staff support them with dedication, but they are
increasingly confronted with the complexity of legal and regulatory information.

To address this, we launched an artificial intelligence project based on an intelligent search engine and
a conversational assistant. The goal: to provide better, faster, and more accurate information.

This system helps reduce response times, improve the quality of answers, and strengthen human
support.

But this project goes even further: it is part of an ethical and inclusive approach, certified with the
GEEIS Al. Our ambition is clear: an Al that does not replicate inequalities, but helps correct them.

This project also addresses a major issue of gender equality, directly linked to the Sustainable
Development Goals, particularly SDG 5. Women are overrepresented amosgdaeed individuals:

20% of cases involve singdarent families, the vast majority of which are single mothers. By

Valérie FASQUELLE facilitating access to information and support, we are taking concrete action to reduce these
GeneralDirectorof Information System inequalities.

At Banque de France

The pilot phase was successful in 2024, with the goal of scaling up in 2025. Looking ahead, we want to
go further: extend this Al to other missions of the Banque, enhance accessibility, and make equality a
driver of sustainable transformation.

Thank you to all the teams involved, and to Arborus for this recognition. Together, we are bui
responsible Al, in the service of humanity.
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Notre Groupe s'engage activement en faveur de la diversité
d'origine a travers diverses initiatives. Ces actions tendent a
éliminer toutes les formes de discriminations subies par les
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-%‘g\«g@‘ﬂ SAMAS - Romania

TheSAMASrogramwaslaunchedin 2013in Romaniaa countryconsiderechigh-riskfor matermalandinfant health. At the time, the infant mortality rate wastwice the EUaverage Theprogram
aimsto strengthenthe capacitief perinatalhealthcareprofessional&ndfamiliesby promoting breastfeedingn line with WHOrecommendationseffering both free and paid counselingservices,
andaddressingsocioculturabarriersto improveexclusivebreastfeedingatesand earlynutrition habits

TheSAMASroject supportsseveralSustainableDevelopmentGoals(SDGs)

A GenderEquality. Bysupportingfamiliesandinvestingin the training of careprofessionals

A GoodHealthand Well-being Throughperinataland postnatalsupport,aimingto improvethe health of mothersandbabiesin Romania

A Quality Education Bydevelopingcertified professionatraining programsfor educatorsandfacilitatingLJ- NJSaga@s&dxlearinformation and practicalskills

A Reducednequalities Byoffering dedicated(free) servicedor vulnerablepopulations SAMASvasa pioneerin distributingBabyBoxes essentiaitemsfor newborns

A Digital Dimension Byusingdigitaltoolsto expandthe LINR 2 rSa0hiarl disseminatebestpracticesTVspots,radio campaignsY ou Tubechannel free online content). It alsostrengthensconnectionghrough a digital
communityof parentsandprofessionals

o _ EXPECTED RESULTS OBTAINED RESULTS

TheSAMASoroject isbuilt onthree pillars:
A ProfessionalEmpowerment Trainingand elevatingthe role of midwives ,nursesand other T Develop a local network of certified T SAMAShas trained 2,459 professionalsin 30 out of

healthcareprofessionals healthcareprofessionalto disseminatebest 41 counties

. . . . . racticesin breastfeedingand nutrition on a . . . , .

A Awareness Changindgehaviorsand perceptionsaroundbreastfeedingand parenting :Zr oscale ¢ 1 Exclusive breastfeeding rate during the first six
A National advocacy Influencing public policy and improving matemal and child health g months increasedfrom 12.6% in 2011to 29.8% in

standards 1 Influencepublic policyin maternaland child 2016

health

i 69% of Romanian mothers reached through the
SAMASducationcommunitysince2013

DANONE

DANONE
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| turned to the professionals at the SAMAS Association two

weeks after giving birth. A Perinatal Educator came to our

home, she provided me with invaluable assistance. | felt like

| had a friend by my side, and | was able to openly discuss

my concerns with her. | believe that the SAMAS Association
supports mothers and instills confidence that someone is
there to assist them whenever needed. For me,
breastfeeding is something magical, and | feel that for my
fAQOES 2yST A0Qa az2YSUOKA
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Ateli ers de formation sFinan€@bSpour

Gl obal GEODI S WomenOs NetWemens
network

En 2025 le GEODIS Women's Network a lancéun nouveauprojet d'accompagnement sur I'éducation a la gestion financiere , avecle
premierateliersur la négociation salariale.

Feuille de route du projet :

Mars 2024 » Aolt -Décembre 2024 » Mars 2025 » a partir doavr i
Idée gagnante du GWN Awards Conceptualisation avec Formationdes Dépl oiement de | (
Py ambassadeurs du programme monde
<% Melanie FANTIN, CURIOSITY
GEODIS Australie CLUB

Informations clés :

B o -
.0 () Format : session®n présentielet par TEAMS

©

Publique (cible initiale) :lesfemmesmembresduréseauGEODISWo me mNétwork dansle monde

1/
'
(Y
(’ Facilitateurs : 15ambassadeulSWN formésen Australie,EmiratArabe Unis, EtatsUnis, France Mexique,Suéde Thailande



Ateli ers de formation sFinan€@bSpour

Gl obal GEODI S WomenOs NetWemens
network

Women often face unique financial challengesfrom pay gaps to caregiving
responsibilitiest that can impact longterm financial security.

TheD9 h5L{ 22YSyQa bSidetpdersvanyeh tyiraugh pladtitaih y
workshops focused on financial literacy and negotiation skills, led by internal experts

LQY LINPdzR (2 &dzLJLI2NIX GKA& AYAGALF GA DS
tools, they gain the confidence to shape their financial futuresand inspire others

Melanie FANTIN, to do the same.

GEODIS Australie
Founderof "Finance for Women" training
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TECHNOVATION

Project Description

Technovation is a global program that empowers girls aged 8 to 18 to

solve community problems by developing mobile apps and business plans.

With the support of volunteer mentors, they gain technological and
entrepreneurial skills to become innovative leaders. At Inditex, our vision
isto form 100% Inditex-led teams.

Start Date & Duration:

We have been sponsoring and participating in Technovation for 4 years.
Each cycle runs for 12 weeks, from December to April, mostly online.

Link to Equality, SDGs & Digital/Al (if
applicable):

Technovation promotes gender equality (SDG 5) by encouraging girls to
pursue STEM careers and become future tech leaders. It also contributes
to quality education (SDG 4) and reduced inequalities (SDG 10). The
program uses digital learning platforms and focuses on Al and mobile
technology development, fostering early digital literacy and innovation.

iversi
IncluSion

Country or Geographic Area

Spain (with upcoming international expansion to Brazil, Romania, Portugal, and

Pf8ject Details

Girls aged 8-18 participate in teams of 2—5. They follow a structured, guided program

with educational content provided by Technovation. Inditex supports by:

Recruiting girls (daughters, nieces, friends) to join and learn tech skills.
Recruiting mentors from all office departments—regardless of their tech

background—to serve as role models and coaches, boosting gender diversity

and engagement across the company

Impacts

The program expanded to all Inditex brandsin 2024, reached logistics
logistics centersin 2025, and will launch in stores by late 2025.
International rollout to Brazil, Romania, Portugal, and Turkey beginsin
Turkey beginsin 2026.

Technovation at Inditex has shown rapid growth:

2023
2024

2025

12 teams, 53 girls, 32 mentors

27 teams, 120 girls, 70 mentors

36 teams, 158 girls, 94 mentors

INDITEX



“Implementing Technovation at Inditex has been one of the most inspiring
experiences of my career. It’s incredible to see how we’ve built 100% Inditex-led
teams that showcase our women, both in tech and non-tech roles, as role models
for the next generation. What’s most powerful is how we introduce these girls to
technology while giving them both soft and hard skills, and most importantly,
connecting them to real-world challenges. We're not just teaching them to code —
we’re planting the seed for them to become future leaders and changemakers who
will use technology to create positive impact.”

i INDITEX
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EXPECTED RESULTS

Started on 2024 Initiative in partnership with 3 brands in the
electrical/construction  sector to offer scholarships for basic

studies in electrical installations to young women (17 - 25 years Legrand began as an ambassador of the program
old) who dropped out of school for economic reasons, raising in 2024, with the intention of establishing a long -
children or others. term commitment with the insertion of more

womens in the electricity sector.

In Peru, home technical repair services are currently carried out _
. . . Impacts :
entirely by men. We believe that more women can have job . By gaining ceriification in basic electricity,
opportunities in this sector, whether through self-employment or participants improve their employability in the sector.
technical positions in electricity companies.
- Financial support enables young women to access
technical training, boosting their confidence and
Purpose of the Project : breaking gender stereotypes, which contributes to
1. Promote the participation of more women in technical jobs _in building a more inclusive and equitable society.
electricity, enabling them to perform basic electrical assistance in

OBTAINED RESULTS

homes.
2. Challenge the social paradigm that women cannot work in the
electrical field. 20 young women trained and
3. Empower 20 young women by year in the electrical field Sothey certified to achieve the labor
can trust themselvesand their opportunitiesin the electrical sector insertion of young women in the

throughthe possibilityto givethem atechnicalknowledge electricity sectorin 2024
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Module Duration (Hr)
1St Stag e FUNDAMENTALS OF 30
ELECTRICITY
) The participants of the program are trained by a recognizedinstitution in Peru, SAFETY IN ELECTRICALWQRK 30
specializingn technicaleducationin electricity(SENATIYhescholarshipgover100% o TS 30
of the trainingat thisinstitute, providing130hoursof instructionthat certify themto INTERIOR ELECTRICAL 40
perform low-voltageelectricalwork. . ST 30

2st Stage

The participantshavea day of experienceat Legrand'sffices,where we take them
)) on a tour, provide valuabletalks from Legrand'steam of female electricians,and
share knowledgeand empowermentwith them. Additionally,we offer a talk with
valuableadviceon achievingsuccessn both professionaland personallife asstrong,
independentwomenseekingopportunitiesin the electricalsector

Tal k APower ful women
who i nspireo

Legrand Office Tour

They visited Legrand's facilities 02 L 4 _
and talked with the General egratrrll S women englneers;
Manager. gave them an empowermen
talk.
il am mysel fo

vty vl employement counseling

The HR team provided self-
employment job counseling.

The 20 students received
technical training on Legrand
products.
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2

New partner

‘ 6 b L YNy happyto havethis opportunity to create a professionalproject
2 S QNBud to support these women who are wiling to break , ,

stereotypes We are convinced that the participants will make an

Francois Prez
important contribution to our industry"

LegrandPeru
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TECH HER UP
EGYPT T

This Tripartite cooperation between USAIDBusinessEgypt, Carerha& L'Oreal Egyptto enhancesupport for "TechHer Up'
programto empowerwomenin technology

L/
MmO
AL
=)

Objective?

1. Boosting women's employmertihrough access to opportunities and resources.

2. Supporting womerowned businessewith essential tools and guidance.

3. Facilitate acces® technology experts, equitable opportunity for graduates to access employment in the field.

Target:
Thisinitiative is designedto upskill1,000 women in the technologysector [ Q h E&ypti§ funding 200 womenand supporting
seriesof upskillingsessions

Technology Tracks:
5tracks : E-commerce, Data Analysis, Product Management, Ul/UX, and Data Science

=== ; ‘ ©)UsAID
8 s UOREAL  FusaD =DAI [@eareha LOREAL o
3 carerhia

EXPECTED RESULTS OBTAINED RESULTS

TUMS S0 Gawm ORgA. @UAR BB @anme  COSE
SOA @ovems  wORga  @uAD  EBM @avete LOFEAL

1000 overall
200 LOOreal f 1 ne@WTIDNn g




Roll Out & Progress

L'Oréal Egypt

Please rate the overall E-=Commerce meetup experience
10 responses

10.0

10 (100%)

75

5.0

25

0.0

100% of postsession survey responses reflect th
value and effectiveness of Tech Her Up."

e

600+

women
upskilled in
Tech Her Up

(hybrid sessions)

1

REDUCED GENDER
INEQUALITIES EQUALITY

-
d =) SEITICA, anp
[— PROBLEM
SOLVING IN
THE DATA
A 4 SCIENCE FIELD

DATA SCIENCE
TRACK GUEST

SONDOS
FARAMAWY
Marketing & Digitol Director

DECENT WORK AND
ECONDMIC GROWTH

Partner collaboration extended to social media,

showcasing our experts and generating excitement

pre- and postevent."
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Hello Women

Project description
At the heartof our strategyfor over 20years professionakqualitybetweenwomenand men has been theubjectof governanceinternal

policiesanddedicatedprograms. One of the pillarsof our policyfocuseson genderbalance in all professionsspeciallyn technicaland
digital fields

Thelackof genderdiversityin technicaland digital professionsisesissues ofepresentationand inclusion ithesefuture-oriented sectors

Our HelloWomenprogram,launchedin October2020,is the concreteanswerto our ambition forgenderbalance irtheseprofessions.
Deployedwith manypartnersin over 20 countries, the programstructuredaroundfour key areasRaiseAwarenessAttract, Retrain Retain

Duration
Initsfirst phase, the programmasalignedwith our strategicplan for the 202Q2025period. We are currentlyworkingon its new version for thenext plan.

How doesthe link betweenequality and SDGsvork?
This progranaddresseg SDGst once:

- SDG 5 / Gender Equalityightinggenderdiscrimination atwvork / Awarenessandeducation

- SDG 8 DecentWork andEconomidsrowth: Skillsdevelopment/ Support for innovation anéntrepreneurship

- SDG 10 Reducednequalities Empowermeniand digital inclusion / Professional trainin§eélidarityactions /Equalopportunities/ Workplacediversity
andpay equit

-SDG 17/ Partnerships for the Goals: Partnershipsdoiceconomicdevelopmentand inclusion / Investment and entrepreneurial suppoEmployee
solidarityengagement Expectedesults Resultsachieved

By the end of 2024, Orangad 25.3% of

T e [ s [ 17 o _ . .
ﬁ/" Achieve25% ofwomenin Tech and Digital| | \yomenin its Tech and Digital professions
: professions by 2025




Hello Women

What isthe project about? What impactdoesit have?

1. Sensibiliser les jeunes 2. ldentifier et attirer les 3. Reconvertir des femmes 4. Fidéliser les femmes
filles et étudiantes aux femmes a recruter sur les dans les métiers dans les métiers

métiers techniques et du métiers techniques et du techniques et du techniques et du
numeérique numeéerique numeérique numérique

Témoigner auprés des « Sourcer = des fammes i recruter Former des femmes a profil Réunir les conditions d'un
collégiennes, lycéannes pour las chez Orange en lien avec les atypigue, en interne et en externe gnvironnament de travail
ancourager a 5'angager dans |as Relationz Ecoles et les recruteurs et les recruter favorable a leur épanouissement
filiares STIM® at laur évolution professionnelle

Prés de 40 000 . 000 +200
parsonnes sansibilizées depuis + 1000 Prés de 1 . bénéficiaires du dispositif lance
2020 recrutemeants de femmes an 2024 fammes accompagnésas an 2023
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« DARTALEBA », THE HOUSE OF POSSIBILITIES
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In everystudent house,youth is built>

By supporting these
Institutions,  Safran
hascommittedover5
years to helping

create safe
nourishing and
educational

environmentsfor 200
young girls each
yea, thus
contributing to the
fight against school

&S SAFRAN

Marie PRIVATIDirectorof
Philanthropy

Sanae Bennesser Alagu®
ExecutiveDirector, Food
Bank

F dzii dzNB

arBorus
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Project description
In partnershipwith the MoroccanFood Bank, Safran has besimpportingfor oneyeara program to
assistthree boardingschoolgor younggirls ¢ar talebag locatedin rural areas of Morocco.

Theprojectaimsto ensuredecentliving conditionsfpod, hygiene schoolsupplies) for 20@oarders EXPECTED RESULTS OBTAINED RESULTS
ez_ichyear enablingthemto continuetheir schoolingn good conditions. A Versement de 200 A A mons 80% des
Sincewhen and for how long bourses auprés de filles arrivent au

The progranstartedin 2024 ands part of a fiveyearcommitment with a quarterly grantprovidedby jeunesfilles par an hiveau Bac

the Food Bank to thpartnerboardingschools

Linkbetween genderequality and SustainableDevelopmentGoals EDG}k

Theprojectdirectly contributesto severalSDGsincluding

SDG 2ZeroHunger¢ Byensuringregularandsufficientfood for younggirls,it contributesdirectlyto
food securityand thefight againstmalnutrition in rural areas.

SDG 4Quality Education¢ Guaranteeingaccesgo quality educationfor all.

SDG 5: Gender EqualityAchievinggenderequalityandempoweringall womenand girls.

SDG 10Reducednequalities¢ Reducingnequalities

What the project consistsof

Eachquarter, thedar talebasreceiveallocations ofood supplies flour, oil, sugaylegumes etc.),
hygieneproducts(sanitarypads, soaptoothpaste etc.), asvell as aschoolbagwith supplies at the
start of theschoolyear

Theprojectalsoprovidesmonitoring supportguarterly reports, studenthealth, andacademidollow-
up.

What are the impacts

Thankdo this scheme younggirlsbenefit from a safeenvironmentconduciveo academicsuccessThe
dropout rateobserveds lessthan 1%,well belowthe nationalaverage

This initiativehelpscreatea virtuous circleof empowerment autonomy and sociaintegration

The partnershipvith the Food Banknsuresefficientlogisticsandstronganchoringn localrealities
guaranteeingdasting andneasurablempact.




SDG Trophy : « DAR TALEBA », LA MAISON DES POSSIBLES - Maroc

Marie PRIVATDirectorof Philanthropy &§ SAFRAN

Didyou knowthat one of the keys t@ccesto secondarneducationfor younggirls in Moroccasthe
existence ofeputableboardingschoolsnearby? Thankgo the remarkablepartnershipestablished
with the Food Bank, Safran hssizedthis very concreteand essential lever tmakeits educational

commitmentin Morocco tangible. , ’

Qo

SanaeBennesser AlaouiExecutiveDirectorc AT Sy
BANQUE ALIMENTAIRE
Food Bank

Food Bank of Morocco & support for Daalebas
G ¢ K18roccanFood Banks committeddailyto supportingDar Talebago fight againstfood insecuritymenstrualpoverty and morerecently the digitaldivide

Thesenomes,oftenlocatedin rural orperi-urbanareas, hosyoungpeoplefrom modestfamilies for whommeeting basiceedssa challenge.

Our mission? Toollect manage, andedistributefood supplies taelievemanagingassociations othis burden allowingthemto fully focus ortheir primary
mission.

In 2024, mor¢han 120 DarTalebsbenefitedfrom our support,positivelyimpactingthe livesof thousandf studentsb ¢

Key figures

In 2024, the Food Bankgularlysupported6l1 establishmentfosting5,603boarders including3,715 girls, byroviding250 tons offood and 69,00Qunits
(hygiene supplieshedding.

For the 20282024schoolyear girlsachieveda 92%successate and boys81% , ,

To supporbur action: notethat sponsoring onéoarderat a DarTalebacoststhe Food Bank o n 1 yeadS NJ
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sodexo K

Transforming Young Women and Mothers from the Poverty Line in Tondo,
Philippines.

Accompanyand empower YoungWomen and Mothers, from the Training&

Development Center in the slums of Tondo, toward their social and
professionainclusionin the decentworld.

GOOD HEALTH GENDER

DECENT WORK AND 1 REDUCED
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Manila, Philippines



2016

1-day Job Shadowing

2019

Evolved into a 6-Month
Training & Development

Program with LPLY:
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5 A grant over three
years

Transforming Young Women and Mothers from
the Poverty Line in Tondo, Philippines

IMPACT
% 2024

. 26 women trained

@ sodex:)

Sh EWE rks *  69% integrated

. Over 340 lives improved

a program by Sodexo in partnership
with LP4Y, empowers young women

in Tondo, Philippines, to break free « 77 trained with Sodexo
from poverty. Since 2016, it has % « 40 have been hired
ﬂ provided life skills, ](}l? training, urnd . Overall, nearly 5,000
=5 real-world work experience—helping people have been
participants build confidence, positively impacted,
achieve sustainable employment, including families and
and reclaim their future. communities
Provides on-the-job training SUPPORTS 5 UN SDGs
+ Sodexo Client Sites o 03 05

AHODWELL-EBBHG

+ Onboarding by Sodexo and
Clients/Other Companies

¢

03 10

DECENT WORK 2H0 REDUCED
ECOH OB GROWTH IHEGLALITIES
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gender & diversity standard

Patrick Sochnikoff (He/His/They)
Group SVP, Diversitiquityand
Inclusion

Transformingroung Women anilothers
from the PovertyLine in Tondo, Philippines

| am incredibly proud to honor the teams in the Philippines for their exceptional efforts in
fostering the inclusion and empowerment of young women from Tondo. Their proactive
initiative dTransformingroung Women anlflothers from the PovertyLine in Tondo,
Philippines», has not only provided essential training and skills development to those in
need It also created opportunities that integrates them into the workforce through the
SheWorks program and that have transformed lives.

These initiatives perfectly embody the inclusive culture that lies at the heart of Sodexo. Our
power lies in our people, and it is the remarkable dedication of our team members, acting
with purpose, that truly makes the difference. Through their unwavering commitment, the
teams in the Philippines have shown us the immense power of compassion and empathy,
and demonstrated their value for business and society. They have proven that when we
come together with a shared goal, we can create real change and inspire others to do the
same. | am incredibly grateful to LP4Y for partnering with us on this remarkable project.
Collaboration with LP4Y and its network of engaged organizations is instrumental. Together,
we can continue to build a more inclusive world for all.
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Escuela Para Padres
Sonepar Mexico
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Escuela Para Padres
Sonepar Mexico

Description: To address D&l topics internally and outside of the e g o r ¢ pefniX Bonepar Mexico created a program inviting parents and
caregivers to reflect on their role of raising and educating younger generations. Sonepar Mexico designed this o c t g p & u g ex¢hange
experiences with a focus on all D&l related topics (Gender equality, inclusion<€), respect for human rights and peace education. Through
meaningful and collaborative activities, the initiative promotes healthy family dynamics and a culture of trust.

Aim/goal:

A Foster a supportive community to help younger generations develop in a nurturing environment.

A Increase D&l awareness amongst all associates creating a stronger sense of allyship and belonging.
A Rqukvkxgn{"kphnwgpeg" c upometikgcheaihipattems ok n { " f { pcok eu"
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Start date: Since March 2024 Ly
‘f‘o’ ¢Isonepar ﬂ ¢3sonepar s
Para Padres
. [ B e EXPECTED RESULTS e
W \ /Q PaErzc::(If‘:es >
O R .
Wt i I o il ™ 1 50 t < 10 be and i Since the launch in March 2024, 110 parents,
(Family roles and gl 5 75570 home)ty u parents, parents to be an parents-to-be and caretakers trained to educate
bias) caretakers, trained to educate their child D&
their children on D&I by end of - theirchiidren on Dé&d. _
2024. 0 14 sessions delivered with toolkits for each
U Maintain the initiative until topic. .
Escude = December 2024 0  Monthly games and challenges to engage in
Ctsoay U NPSscore5 between sessions.
q Estereoneos 0  NPS score of the initiative: 4.92/5
" U  The initiative became a permanent program at
Disabili 'verse G dt .
oblkedn [ childhood  fre v R o Sonepar Mexico.
children Sxpenences stereotypes

(ACEs)
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Escuela Para Padres
Sonepar Mexico

Thisinitiative is the approach we take to addressing D&I matters with our
associates, inviting them to reflect on their role as caregivers responsible f
the raising and education of the children and young people in their care.
Our premise is that by examining our learned patterns, our everyday
behaviors, and the unconscious and conscious messages we communicat
we can try to transform them.

It is not an easy task; our culture and our environment impose patterns an
biases on usWe are not alone in this endeavor. By working together, sharil
our experiences, communicating openly and challenging what we have
learned, we can make significant steps in promoting a more discerning vie
of the world.

This is how Escuela Para Padres Sonepar México bwas an effort to
influence the lives of our community of workers and their families, through
revealing the vision of the children we once were. In doing so, we can crea
a positive impact on our lives and the lives of those around us.

Receiving the GEEIS Trophy is a significant hdinat inspires and energizes
us to remain committecto make Sonepar's purpose arealif@ t 2 S NJRA
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